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21.5% or 58,824,860 of USA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.
Typical Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 37.9 years old (22.5% younger
than average) and have a $92,754 (5.7% lower than average) annual household income.
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N CELSIUS 20.9% or 1,597,405 of CHICAGO DMA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.
> c " I Typical Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 36.3 years old (25.% younger
EEFFFFEFFRFF than average) and have a $111,626 (.8% lower than average) annual household income.
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o CELSIUS 15.5% or 895,093 of WASHINGTON, DC DMA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.
4 — wnc Typical Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 37.3 years old (22.1% younger
FEFFEFEEEFFF than average) and have a $134,581 (3.4% lower than average) annual household income.
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24.9% or 1,138,838 of SEATTLE-TACOMA DMA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.

Typical Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 38.5 years old (20.2% younger
than average) and have a $112,020 (13.% lower than average) annual household income.

r older ﬂ* Gender of Target vs. Market: Adults 18 or older | Ethnicity of Target vs. Market:

e —

White g u -
71.4%

Black/African \)@-5%
American

Asian E‘?'m

Other i %

48.4 @

. 13.9%
Hispanic g
2,280,240 E

# who Drank ENERGY DRINKS in the past 7 days.

48.1

2,300,274

Women Women HSEATTLE-TACOMA

Age Cell Demographics of Target

18-20 30-34

21-24

25-29

 who Drank ENERGY DRINKS in the past 7 days
Scarborough R1 2026: Mar25-Mar26

SEATTLE-TACOMA DMA

[l
8.2% :
6.9% R

Average Age:

EEATN 482

w who Drank ENERGY DRINKS in the past 7 days W SEATTLE-TACOMA

vs. Market: EiHHI of Target vs. Market:

Adults 18 or older ‘

<$35KHHI o
$35K-$50K HHI
$50K-$75K HHI g

$75K-$100K HHI
$100K-5150K HHI
$150K-$250K HHI

$250K+ HHI

35-39 45-49 50-54 70+

B SEATTLE-TACOMA

60-64
Avg HHI:

Qual intab 831

All Graphs and HBIAI Data Medeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Energy drinks drank past 7 days: Any energy drink past 7 days



"’DCELSIUS
EEFFFF ERFFEF

M BB AE E & B E &

@ Percent of Market: Adults 18 or older ﬂ* Gender of Target vs. Market: Adults 18 or older
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Energy drinks drank past 7 days: Any energy drink past 7 days

26.% or 1,252,017 of PHOENIX DMA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.
Typical Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 38.5 years old (21.3% younger
than average) and have a $97,839 (8.6% lower than average) annual household income.
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Employment: Adults 18 or older
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21.5% or 58,824,860 of USA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.
Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 16.6% less likely to be a college
graduate, 21.7% more likely to work full-time, 18.8% less likely to be married, 44.9% more likely to be a
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GED)

Some College Credit (no degree)

Associate's Degree (AA, AS, etc.)
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Employment: Adults 18 or older

79.0%
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| 13
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Work From Home (most of the time or always) 13.1%

who Drank ENERGY DRINKS in the past 7 days & CHICAGO

20.9% or 1,597,405 of CHICAGO DMA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.
Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 2.% less likely to be a college
graduate, 26.3% more likely to work full-time, 22.6% less likely to be married, 30.2% more likely to be a
parent of 1 or more children under 18.
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® WASHINGTON, DC who Drank ENERGY DRINKS in the past 7 days ® WASHINGTON, DC

15.5% or 895,093 of WASHINGTON, DC DMA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.
Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 18.8% less likely to be a college
graduate, 21.% more likely to work full-time, 16.4% less likely to be married, 42.4% more likely to be a
parent of 1 or more children under 18.
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114 b Stage in Life: Adults 18 or older
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Energy drinks drank past 7 days: Any energy drink past 7 days
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24.9% or 1,138,838 of SEATTLE-TACOMA DMA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.
Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 32.% less likely to be a college
graduate, 18.1% more likely to work full-time, 12.7% less likely to be married, 56.3% more likely to be a
parent of 1 or more children under 18.
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who Drank ENERGY DRINKS in the past 7 days

who Drank ENERGY DRINKS in the past 7 days

114 b Stage in Life: Adults 18 or older
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who Drank ENERGY DRINKS in the past 7 days

Some High School or Less (not graduate)

High School Graduate (12th grade or
GED)

Some College Credit (no degree)

Associate's Degree (AA, AS, etc.)

College Graduate (4 year college)

Postgraduate Degree

m PHOENIX

Employment: Adults 18 or older

72.4%
I 5
Employed Full-Time or Part-Time 59;2%
55.9%
Employed Full-Time (35 hours or more)
Employed Part-Time (less than 35 hours) '
" 47.2%
I
e collr
Blue Collar sl
Work From Home (most of the time or always) 13.59;1‘:
who Drank ENERGY DRINKS in the past 7 days ® PHOENIX

26.% or 1,252,017 of PHOENIX DMA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.
Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 14.% less likely to be a college
graduate, 20.4% more likely to work full-time, 28.2% less likely to be married, 28.6% more likely to be a
parent of 1 or more children under 18.
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21t d| Stage in Life: Adults 18 or older

Parent of 1 or more Children under 18 I 2.2

Parent of 1 or more Children Under Age 2 B 7%

13.9%
Parent of 1 or more Children Age 2-5 - 9.0%

17.0%
Parent of 1 or more Children Age 6- 11 _ 12.5%

Parent of 1 or more Children Age 12 - 17 21.0%

I 15.4%

Parent of 1 or more Children in College = 342:;,

z 10.8%
Gpandparent of 1 or more Children under 18 23.9%

who Drank ENERGY DRINKS in the past 7 days = PHOENIX

Energy drinks drank past 7 days: Any energy drink past 7 days

31.1%



21.5% or 58,824,860 of USA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.

e “sn Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 18.7% less likely to own their home,

m% —_— 10.6% more likely to own a higher valued home, 8.% less likely to have a single-family home, 25.9% more
TS S likely to have a dog.

[ o]
£ CELSIUS
»

m Own/Rent/Other:Adults 18 or older Mﬁm Type of Home:Adults 18 or older € {® Pets in Home:Adults 18 or older

Single Family House (unattached) — 45.1%

Own a Dog
0,
. 8.3% 35.8%
Townhouse or attached Home
B oo

3.9%
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47% Own a Cat —i
. 26.4%
1.7% 3% 71.4% 22.6%

3 Apartment
W.MB 3,606,773 LOPSLRPE 17.3%

10.4%

9.7%

Other Own Second Home | Mobile Home or Manufactured | 4.6% Own other type of Pet  p
or Real Estate H
Property Home I 3.5% B
+ who Drank ENERGY DRINKS in the past 7 days WUSA who Drank ENERGY DRINKS in the past 7 days mUSA who Drank ENERGY DRINKS in the past 7 days mUSA
-~
yZ4l Value of Owned Home: Adults 18 or older &Home Loans: Adults 18 or older
Average Value of Owned Home:

who Drank ENERGY DRINKSin the past 7 days

usa $448,405

9.5%
8.0% Lk

<$150K $150K-$200K $200K-$250K $250K-S300K $300K-$350K $350K-$500K S$500K-$750K

$750K-51M $1M+ Home Refinanced  Home Equity Oown
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20.9% or 1,597,405 of CHICAGO DMA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.

o
CELSIUS. s c HI Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 16.7% less likely to own their home,
»

m .9% more likely to own a higher valued home, 16.1% less likely to have a single-family home, 22.8% more
EEEEE SBEEES | likely to have a dog.

m Own/Rent/Other:Adults 18 or olden mﬁm Type of Home:Adults 18 or older 4, # Pets in Home:Adults 18 or older

Single Family House (unattached) 50 o5 39.7%
, ot Own a Dog
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38.3% . . 30.5%
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: 22.4%
9:2% 5.9% 5.8% prm— 27.3%

839,280 ERIURIC| 611,384 FXiRS) mm 94,959 m 8.2%

Own Rent Other Own Second Home bile Home or factured 2.8% Own other type of Pet

or Real Estate
Home I 1.5% B
Property
who Drank ENERGY DRINKS in the past 7 days u CHICAGO who Drank ENERGY DRINKS in the past 7 days uCHICAGO who Drank ENERGY DRINKSin the past 7 days = CHICAGO
-~

Value of Owned Home: Adults 18 or older @Home Loans: Adults 18 or older

Average Value of Owned Home:
who Drank ENERGY DRINKS in the past 7 days

CHICAGO $423,843

Home Refinanced Home Equity Own

Mortgage Home Loan/Home Home/Property
= who Drank ENERGY DRINKS in the past 7 days m CHICAGO

Mortgage Improvement Outright (No
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Energy drinks drank past 7 days: Any energy drink past 7 days



“p’ 15.5% or 895,093 of WASHINGTON, DC DMA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.
CE LSIUS. mraeaem wn c Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 19.9% less likely to own their home,

13.5% more likely to own a lower valued home, 7.1% less likely to have a single-family home, 22.2% more
rre e fauku, likely to have a dog.

m Own/Rent/Other:Adults 18 or olden mﬁm Type of Home:Adults 18 or older 4, # Pets in Home:Adults 18 or older
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0,
17.4% 25.4%
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8.0% 95% go% TR
Apartment o .
EPYRITN 464,263 EEETESEM 452257 1822 9.4%
Other Own Second Home bile Home or factured 2.0% Own other type of Pet
or Real Estate 9
Property Home I 2.4% m
who Drank ENERGY DRINKS in the past 7 days m WASHINGTON, DC « who Drank ENERGY DRINKS in the past 7 days B WASHINGTON, DC who Drank ENERGY DRINKS in the past 7 days = WASHINGTON, DC
-~
Value of Owned Home: Adults 18 or older &Home Loans: Adults 18 or older

Average Value of Owned Home:
who Drank ENERGY DRINKS in the past 7 days

WASHINGTON, DC 5685,585
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Adults 18 or
12.8% more

24.9% or 1,138,838 of SEATTLE-TACOMA DMA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.

older who Drank ENERGY DRINKS in the past 7 days are 21.% less likely to own their home,
likely to own a lower valued home, 14.7% less likely to have a single-family home, 30.5%

| more likely to have a dog.

mﬁm Type of Home:Adults 18 or older €{® Pets in Home:Adults 18 or older

Single Family House (unattached) SLo% = 49.5%
60.8% Own a Dog
6.1% 37.9%
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3.8% 41.4%
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i 8.5% S
8.0% 6.2% 51% prem— 26.1%
91,471 V'H.E:Iz 389,118 15-595
Other Own Second Home bile Home or factured 8.4% Own other type of Pet
or Real Estate 9
Property Home . 5.2% E
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-~
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T

“” 26.% or 1,252,017 of PHOENIX DMA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.
CELS|US Q@ P “x Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 24.4% less likely to own their home,

13.2% more likely to own a lower valued home, 9.3% less likely to have a single-family home, 21.2% more
EeEEEs L;a&g,.;g, : likely to have a dog.

Own/Rent/Other:Adults 18 or olden MEM Type of Home:Adults 18 or older €{® Pets in Home:Adults 18 or older
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12.7% i PER
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-~
Value of Owned Home: Adults 18 or older @Home Loans: Adults 18 or older
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who Drank ENERGY DRINKS in the past 7 days
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€ _ CELSIUS

21.5% or 58,824,860 of USA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.
Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 6.% more likely to look up D-I-Y advice

mm —_— online, 20.6% less likely to always vote in local elections, 27.1% more likely to belong to a gym, 7.% more

BEEBBE EBEEEE likely to fly domestic past yr.

-Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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o) Finandng}
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20.9% or 1,597,405 of CHICAGO DMA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.
Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 4.% more likely to look up D-I-Y advice
online, 16.3% less likely to always vote in local elections, 48.7% more likely to belong to a gym, 8.1% more

CELSIUS—

%%—

W B S

likely to fly domestic past yr.

vTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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87.5%
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 who Drank ENERGY DRINKS in the past 7 days H CHICAGO # who Drank ENERGY DRINKS in the past 7 days WCHICAGO

o
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( (. 15.5% or 895,093 of WASHINGTON, DC DMA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.

)CELSIUS s wn c Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 1.7% less likely to look up D-I-Y advice
%m —_— online, 19.5% less likely to always vote in local elections, 35.8% more likely to belong to a gym, 9.3% more
ittt likely to fly domestic past yr.
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24.9% or 1,138,838 of SEATTLE-TACOMA DMA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.
Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 6.2% more likely to look up D-I-Y
advice online, 21.4% less likely to always vote in local elections, 1.2% less likely to belong to a gym, .5%
more likely to fly domestic past yr.

: Adults 18 or older Political Activity: Adults 18 or older
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( ; 26.% or 1,252,017 of PHOENIX DMA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.

,CELSIUS ¢ PHK Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 7.9% more likely to look up D-I-Y
wm advice online, 31.6% less likely to always vote in local elections, 10.7% more likely to belong to a gym,
EEEES EEEEEs 5.2% more likely to fly domestic past yr.

. -
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Past 30-days QSR Users: Adults 18 or older

el

e
11.9%
10.4%
10.3%

16.3%

2 times

3 times

4 times

5 times

6 - 9times

10 times or more

= who Drank ENERGY DRINKS in the past 7 days

Total Monthly QSR Users:
93.0%

musa

Avg. Monthly QSR Meals:
83.3%

e R - EEE

' 21.5% or 58,824,860 of USA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.
Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 11.7% more likely to use QSRs past
mo., 8.2% more likely to use Sit-Down Restaurants past mo., 35.5% more likely to use Casinos past yr.,

77.5% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
s =

1time : 16.9%

2 times

16.5%

3 times 11.8%

4 times %
a

5 times 6.9%

6 -9times 7%

10times or more

m who Drank ENERGY DRINKS in the past 7 days m USA

Total ly Sit-Down R Users: Avg. Monthly Sit-Down R ant Meals:
o o - “
R

Drank Past 30-days: Adults 18 or older

Liquor  priweipn 41.1%
108,859,087 39.8% ;

Any Type of Beer

Wine

31.3%
Domestic Regular Beer 24.6%

66,487,524 24.3% [
0 24.2%
el 10.6%

Imported Beer
Domestic Light Beer

Microbrew / Craft Beer

= who Drank ENERGY DRINKS in the past 7 days mUSA

USA USA Projection Scarborough R1 2026: Jan 25-Mar26

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

iz
= who Drank ENERGY DRINKS in the past 7 days

Cottes
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank ENERGY DRINKS in the past 7 days 31.4%

usa 19.9%

Malan  Wings/ Bagel/ Steakhouse Upscale Seafood
Burgers/  Donut/
sports gar  makery

Mexican  Chinese

mUSA

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

75,606,880 27.7%

31,585,584 11.6%
22,092,528 8.1%
19,042,684 7.0%
W 11.4%
5.8%
.
2.4%
4.2%

Table Games (Craps, Poker, etc.)

Bar/ Nightclub

Upscale Restaurant
Stage Show / Concert %
Sports Betting 36.1%

. 0
98,724, ...

Casinos visited past 12 Yes

Spa

Other Gambling

Used Past 30-days: Adults 18 or older

Cigarettes

/ Cannabis

3%

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

= who Drank ENERGY DRINKS in the past 7 days mUSA

4,614

USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab 24,338

Energy drinks drank past 7 days: Any energy drink past 7 days

= who Drank ENERGY DRINKS in the past 7 days
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‘ 1time
% 2times
3 times
4 times
5 times
6 - 9times

10 times or more

mwho Drank ENERGY DRINKS in the past 7 days

Total Monthly QSR Users:

95.8%

Avg. Monthly QSR Meals:

20.9% or 1,597,405 of CHICAGO DMA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.
Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 13.7% more likely to use QSRs past
mo., 14.5% more likely to use Sit-Down Restaurants past mo., 31.9% more likely to use Casinos past yr.,

82.4% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

[ ] 1 time

2 times

3 times

4 times

5 times

6-9times

10 times or more

® who Drank ENERG‘I DRINKS in the past 7 days
Total ly Sit-Down

Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days. Adults 18 or older

Liquor
Any Type of Beer
Wine

Imported Beer

Domestic Regular Beer SALES 26.7%
Domestic Light Beer 203,490 26.6%

Microbrew / Craft Beer 9“;92

wwho Drank ENERGY DRINKS in the past 7 days

CHICAGO DMA

Scarborough R1 2026: Feb25-Feb26

Past 12 months Casmo Activities: Adults 18 or older

861,587 11.3%
uz 738

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

Upscale Restaurant

Sports Betting

Spa

Other Gambling

m who Drank ENERGY DRINKS in the past 7 days

765

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Sit-Down Restaurants Used Past 30-days)

i'

Chinese  coffee  malan  Wings/ Bagel/ Upscale Steakhouse seafood
Mouse / Bugers/  Donut/
Coffee tar sports Bar  Bakery

= who Drank ENERGY DRINKS in the past 7 days B CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank ENERGY DRINKS in the post 7 days SRS TN 36.5%

(elelonll 1,679,504 22.0%

F 6.4%
¢ 2.6%
o o

Casinos visited past 12

Used Past 30-days: Adults 18 or older

a / Cannabis Cigarettes

Energy drinks drank past 7 days: Any energy drink past 7 days

= who Drank ENERGY DRINKS in the past 7 days = CHICAGO
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‘ 1time
% 2times
3 times
4 times
5 times
6 - 9times

10 times or more

# who Drank ENERGY DRINKS in the past 7 days

Total Munthly QSR Users:
82.1%

W WASHINGTON, DC

Avg. Monthly QSR Meals:

10 times or more

Total

1time 14 8%
2 times 16.1%
s
i R
Btimes
6-9times

® who Drank ENERGY DRINKS in the past 7 days
ly Sit-Down

W WASHINGTON, DC
Avg. ly Sit-Down ant Meals:

-

Users:
71.6%

Drank Past 30-days. Adults 18 or older

Liquor

15.5% or 895,093 of WASHINGTON, DC DMA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.
Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 11.6% more likely to use QSRs past
mo., 10.7% more likely to use Sit-Down Restaurants past mo., 24.1% more likely to use Casinos past yr.,
48.7% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
€

(Sit-Down Restaurants Used Past 30-days)

Chinese rnlln

mexican akan mdr steakhouse Upscale  Wings/  seafood
Burgers /

sports Bar

wwho Orank ENERGY DRINKS in the past 7 days WWASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank ENERGY DRINKS in the past 7 days 35.8%

WASHINGTON, DC B IRCZ X703 25.4%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Any Type of Beer 5 050‘7,3 as, 5% Table Games (Craps, Poker, etc.)
e -

Imported Beer

25.2%

Domestic Regular Beer
Domestic Light Beer - Vv
Microbrew / Craft Beer o};ﬁz% i
» who Drank ENERGY DRINKS in the past 7 days B WASHINGTON, DC
WASHINGTON, DC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Upscale Restaurant

= who Drank ENERGY DRINKS in the past 7 days
951

5.8%
m 10.

Stage Show / Concert
Sports Betting
Spa T 6.3%
Other Gambling El_zg'gsﬁ% Casinos visited past 12 Yes

Used Past 30-days: Adults 18 or older

a / Cannabis

= WASHINGTON, DC

Energy drinks drank past 7 days: Any energy drink past 7 days

Cigarettes

wwho Drank ENERGY DRINKSin the past 7 days



O

€ _CELSIUS o

R N B A

Past 30-days QSR Users: Adults 18 or older

_-sm

# who Drank ENERGY DRINKS in the past 7 days ™ SEATTLE-TACOMA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
87.3% 79.2%

‘ 1time
% 2times
3 times
4 times
5 times

6 - 9times

10 times or more

88.1% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ Ltime 17.0%
-
o
S
6-9times

10 times or more

® who Drank ENERGY DRINKS in the past7 davs W SEATTLE-TACOMA
Total ly Sit-Down Users: Avg. A hly Sit-Down ant Meals:
69.7% 68.1%

Drank Past 30-days. Adults 18 or older

Liquor

e
Wine
Imported Beer
Domestic Regular Beer
Domestic Light Beer - v
Microbrew / Craft Beer 85,29 i

= who Drank ENERGY DRINKS in the past 7 days W SEATTLE-TACOMA

SEATTLE-TACOMA DMA Scarborough R1 2026: Mar25-Mar26

Qual intab

24.9% or 1,138,838 of SEATTLE-TACOMA DMA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.
Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 10.3% more likely to use QSRs past
mo., 2.3% more likely to use Sit-Down Restaurants past mo., 36.5% more likely to use Casinos past yr.,

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Colfes
House /
Coffee Bar

Chinese  malan  agel/ wings/ Upscalle Seafood steakhouse
Dot/ Burgers /

Bakery  Sports Bar

 who Drank ENERGY DRINKS in the past 7 days u SEATILE TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank ENERGY DRINKS n the past 7 days 27.8%

SEATTLETACOMA [ELYE 0 18.7%

Past 12 months Casmo Activities: Adults 18 or older

1,206,980 28.3%

11.0%
[ 368,245
m 10.3%

3.7%
2.3%

Other Gambling r 5%

Slot Machines

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

Stage Show / Concert

Sports Betting

Spa

39.3%

Casinos visited past 12 Yes

Used Past 30-days: Adults 18 or older

a / Cannabis Cigarettes

® who Drank ENERGY DRINKS in the past 7 days = SEATTLE-TACOMA

831

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Energy drinks drank past 7 days: Any energy drink past 7 days

= who Drank ENERGY DRINKSn the past 7 days
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= ' -* lﬂ 1time
% 2times
3 times
4 times
5 times
6 - 9times

10 times or more

= who Drank ENERGY DRINKS in the past 7 days

Total Monthly QSR Users: Avg. Monthly QSR Meals:
94.8% 84.5%

1time

2 times

3 times

4 times

5 times

6-9times

10 times or more

# who Drank ENERGY DRINKS in the past 7 days

Total

W PHOENIX

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

17.5%

13.1%
9.4%
6.7%

60%

ly Sit-Down
75.2%

Users:
72.7%

Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days. Adults 18 or older

2,031,356 42.2%
1,874,826 38.9%

Any Type of Beer
Liquor

Wine

Imported Beer
Domestic Light Beer

Domestic Regular Beer

Microbrew / Craft Beer

w who Drank ENERGY DRINKS in the past 7 days

PHOENIX

W PHOENIX

DMA Scarborough R1 2026: Feb25-Feb26

Qual Intab

578

Table Games (Craps, Poker, etc.)

26.% or 1,252,017 of PHOENIX DMA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.

Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 12.2% more likely to use QSRs past
mo., 3.5% more likely to use Sit-Down Restaurants past mo., 27.8% more likely to use Casinos past yr.,
68.7% more likely to smoke cigarettes.

Top-10 Cuisines: Adults 18 or older

(Sjt-Down Restaurants Used Past 30-days)

malan steakhouse Wings/ Bagel/ upscale seafood
Bugers/ Doaut/
Sports Bar  Bakery

= who Drank ENERGY DRINKS in the past 7 days mPHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank ENERGY DRINKS in the past 7 days 31.2%

PHOENIX Y3 €] 17.4%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines 1500 A
Bar / Nightclub
Upscale Restaurant
Sports Betting

Stage Show / Concert

Other Gambling

- P

= who Drank ENERGY DRINKS in the past 7 days

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

%

39.5%

647,857 13.4%
15.4%
[ 406,303 8.4%
EE 7o

7.
3.9%
1%
7%

10.8%

Casinos visited past 12

Used Past 30-days: Adults 18 or older

Cigarettes

m PHOENIX

Energy drinks drank past 7 days: Any energy drink past 7 days

a / Cannabis

= who Drank ENERGY DRINKS in the past 7 days
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mﬁalnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

47,850,162

100,032,171

11.2%

17.5%

897.7%
2590415 9.5%

A%
E 3.0%

3%

;A%

= who Drank ENERGY DRINKS in the past 7 days mUSA

21.5% or 58,824,860 of USA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.

Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 8.1% more likely to have a 401K, 13.1%
more likely to have an Auto Loan, 1.1% less likely to Invest/Trade Stocks Online, 8.5% more likely to pay with
their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

. 8.0%
ﬂﬂ 2 S mm s
8.396

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

® who Drank ENERGY DRINKS in the past 7 days HUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

20,896,912 7.6%

3.6%
3.3%

8%

4.6%

3.1%

2.0% (*Past 12 Months)

# who Drank ENERGY DRINKS in the past 7 days ®USA

USA USA Projection

Scarborough R1 2026: Jan 25-Mar26
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

f\Past 3-Months Payment Methods Used: Adults 18 or older

8.5%
6.8% 509 a4.7%

ORIPESY (s.hrasea TRERE s 502
CashApp  Google Pay  American Store Credit  Square Cash  Facebook — Samsung Pay
Express Card Messenger

w who Drank ENERGY DRINKS in the past 7 days mUSA

Debit card Venmo

e ! 02 0 L
VISA PayPal Zelle MasterCard ~ Apple Pay

Qual Intab 4,614

USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338

Energy drinks drank past 7 days: Any energy drink past 7 days
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20.9% or 1,597,405 of CHICAGO DMA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.
Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 8.5% more likely to have a 401K, 14.6%

likely to have an Auto Loan, 13.6% more likely to Invest/Trade Stocks Online, 4.9% more likely to pay

with their Debit Card.

ﬁ Investments Owned: Adults 18 or older
e ¢ | .

401K Plan =

IRA (Individual Retirement Account)

1,876,087 24.5%
181,088 11.3%
1,394,797 18.2%
8.4%
12.7%

Stocks or Stock Options
Mutual Funds

Money Market Funds

11.6%

Bonds STk

9.1%
642,869 VS

IS0 7.0%
EYEWry 7.5%
2 2

5.8%
W who Drank ENERGY DRINKS in the past 7 days

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

W CHICAGO

Financial Services Has and/or Uses: Adults 18 or older

7% 55

24% 1% 25% 3.0%
P 05 IR i |
Home
Home  Improvement
Mortgage Loan or Home
Equity Loan

a7 1371.505] j

Auto Loan  Certificates of
Deposit (CDs)

Online Bill
Paying

Moile
Banking

Online
Banking

Credit Card

Personal Loan

Money
Market
Account

Savings
Account

y i B 55
Checking  Debit or ATM
Account card

Mortgage

® who Drank ENERGY DRINKS in the past 7 days u CHICAGO

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner 1
1,029,182 13.5%
397 8.8%
783,376 10.2%

 — -y &
8%
2.8%

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Estate Planning

2.6%

Real Estate Agent 24%

—— i
= who Drank ENERGY DRINKS in the past 7 days = CHICAGO
CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 765

All Graphs and HBIA! Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Al rights reserved.

l—
y .

Past 3-Months Payment Methods Used: Adults 18 or older

9.0% 9.5%
65% 6.0%
3.

.29 4.0%
. ]

Venmo MasterCard ~ Apple Pay Discover  Store Credit American  Square Cash  Facebook Samsung Pay
card Express Messenger
® who Drank ENERGY DRINKS in the past 7 days = CHICAGO

Google Pay  Cash App

Energy drinks drank past 7 days: Any energy drink past 7 days



£ CELSIUS. mumm
> —

P U o W N

15.5% or 895,093 of WASHINGTON, DC DMA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.
Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are .4% less likely to have a 401K, 2.9% more

likely to have an Auto Loan, 6.5% more likely to Invest/Trade Stocks Online, 5.6% more likely to pay with their
Debit Card.

ﬁ Investments Owned: Adults 18 or older
e ¢ |

401K Plan TR

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older

8.0% 8.2% 9.2% gge

28% 2%
Bonds & 0.9% Checking Debitor ATM  Savings  Credit Car Online Online Bill Mobile Money  Certil of Personal Loan Home
= Account card Account Banking Paying Banking Market  Deposit (CDs) Home  Improvement
3 - 9.5% Account Mortgage Loan or Home
Second Home or Real Estate Property a.a% Equity toan
% who Drank ENERGY DRINKS in the past 7 days B WASHINGTON, DC = who Drank ENERGY DRINKS in the past 7 days = WASHINGTON, DC
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service A oqg B—‘gﬁ 190% y
e
843233 14.6%
. T
Insurance Agent at a Local Office (not online) 4.3% ' .
Real Estate Agent % 10.a%10.a% 120%
185,707 _JEREY = T BT oo,
Estate Planning mm: 0% [ ! s
~ 13% (*Past 12 Menths) PayPal Debit Card Venmo MasterCard ~ Apple Pay CashApp  GooglePay  American Discover  Store Credit Square Cash Samsung Pay Facebook
Divorce / Family Attorney rDJ% Express card Messenger

= who Drank ENERGY DRINKS in the past 7 days

WASHINGTON, DC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= WASHINGTON, DC

951

# who Drank ENERGY DRINKS in the past 7 days B WASHINGTON, DC

Energy drinks drank past 7 days: Any energy drink past 7 days
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24.9% or 1,138,838 of SEATTLE-TACOMA DMA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.
Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 6.% more likely to have a 401K, 18.5%
more likely to have an Auto Loan, 10.2% less likely to Invest/Trade Stocks Online, 1.3% more likely to pay with
their Debit Card.

ﬁ Investments Owned: Adults 18 or older
e ¢ |

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options 1,580,382

150,056 13.2%
942,738 20.6%

8.4%

Mutual Funds

Money Market Funds —_—

11.7%
597,241 13.0%
129,11 11.3%
564,352 12.3%
58,5125.1%
ELLBSEY 8.5%

38 7.3%
369,496 JERTS

# who Drank ENERGY DRINKS in the past 7 days

Bonds
Other (Crypto / NFTs / Metals, etc.)
Second Home or Real Estate Property

529 Plan / College Savings Plan

N SEATTLE-TACOMA

Financial Services Has and/or Uses: Adults 18 or older

6.6% 7.0% T4% 67% g0 53%

! 81%
. o sziz o

Auto Loan  Certificates of Studentloan Refinanced Personal Loan
Deposit {CDs) Home
Mortgage

3703 036 335075

Credit Card

Moile
Banking

Home
Mortgage

Online
Banking

Online Bill
Paying

dcosasilll 5
Checking  Debit or ATM
Account card

Savings
Account

Home
Improvement
Loan or Home

Equity Loan

Market
Account

= who Drank ENERGY DRINKS in the past 7 days u SEATTLE-TACOMA

Professional Services Used*: Adults 18 or older
Online Investing / Stock Trading ] 18.2%

Tax Preparation Service

Financial Planner

51,735 8.1%

Accountant 9.6%

Insurance Agent at a Local Office (not online)

Estate Planning

. 1,2171.9%
191,808 4.2%
2.4%
3.6%

2.2%
1.2%

= who Drank ENERGY DRINKS in the past 7 days

Real Estate Agent

(*Past 12 Months)

Divorce / Family Attorney

= SEATTLE-TACOMA

SEATTLE-TACOMA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 3-Months Payment Methods Used: Adults 18 or older

9.0% 99%
B5%  4.5% 4.7%

8%
e

Square Cash  Facebook Samsung Pay
Messenger

DebitCard MasterCard  Apple Pay

Cash App Store Credit
Card

Discover

American
Express

Google Pay

# who Drank ENERGY DRINKS in the past 7 days W SEATTLE-TACOMA

831

Energy drinks drank past 7 days: Any energy drink past 7 days
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with their Debit Card.

. 26.% or 1,252,017 of PHOENIX DMA Adults 18 or older Drank ENERGY DRINKS in the past 7 days.
’CELS|US @ P "x Adults 18 or older who Drank ENERGY DRINKS in the past 7 days are 10.2% more likely to have a 401K, 3.3%

more likely to have an Auto Loan, 33.9% less likely to Invest/Trade Stocks Online, 17.7% more likely to pay

ﬁ Investments Owned: Adults 18 or older
e ¢ |

401K Plan ,976,587 41.0%

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds e

629,935 13.1%
105560 8.4%
Money Market Funds p—

Second Home or Real Estate Property &”}%

8.7%

Other (Crypto / NFTs / Metals, etc.) BREERs ..

Bonds % Checking  Debit or ATM

529 Plan / College Savings Plan BQ;;;Z‘

B who Drank ENERGY DRINKS in the past 7 days B PHOENIX

5
Savings

Financial Services Has and/or Uses: Adults 18 or older

331153 iz 353

Credit Card Online Mobile Online Bill
Account card Account Banking Banking Paying

m who Drank ENERGY DRINKS in the past 7 days

Professional Services Used*: Adults 18 or older

Tax Preparation Service

S

931,771 19.3%

Financial Planner

598

Online Investing / Stock Tradi
4.4%
s Rl -
Insurance Agent at a Local Office (not online) m 70% . .
54,047 4.3%
Real Estate Agent  Saes
ol

Estate Planning Em: 1%

- 2.6% (*Past 12 Months)
Divorce / Family Attorney Hg%
m who Drank ENERGY DRINKS in the past 7 days = PHOENIX

PHOENIX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 578
All Graphs and HBIA! Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 3-Months Payment Methods Used: Adults 18 or older

PayPal Debit Card Venmo MasterCard ~ Apple Pay Cash App

® who Drank ENERGY DRINKS in the past 7 days

Energy drinks drank past 7 days: Any energy drink past 7 days

B R irvoco RN oo |

Mortgage Loan or Home

Facebook  Samsung Pay



Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an average of 2 days, 18 hours, 40 minutes and
29 seconds each week with All Forms of Media.

[ & ]
{ JCELSIUS .
% —_— 75.7% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an avg. of 7 hours and 56 minutes each week listening
S to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.

Lk 96.3%

Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

Concurt
usage 56.1%

who Drank ENERGY usa
DRINKS in the past 7 days

= who Drank ENERGY DRINKS in the past 7 days = USA
USA  USAProjection  Scarborough R12026: Jan 25-Mar26 ~ Qual Intab 4,614 USA Projection  Scarborough R12026: Jan 25-Mar26 ~ Qual Intab 24,338 HU b Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. e tioen e for Anything _

Energy drinks drank past 7 days: Any energy drink past 7 days




Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an average of 2 days, 16 hours, 3 minutes and
36 seconds each week with All Forms of Media.

80.6% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an avg. of 7 hours and 44 minutes each week listening
to All Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media.
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2 seconds each week with All Forms of Media.

‘ '}*’ Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an average of 2 days, 13 hours, 29 minutes and
CE LSIUS i
65.4% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an avg. of 7 hours and 12 minutes each week listening

%%_

AR S to All Local AM/FM Radio, representing 7.7% of total time spent with all forms of Media.
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Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an average of 2 days, 17 hours, 37 minutes and |
21 seconds each week with All Forms of Media.

69.4% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an avg. of 7 hours and 12 minutes each week listening
to All Local AM/FM Radio, representing 7.6% of total time spent with all forms of Media.
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28 seconds each week with All Forms of Media.

Og CELSIUS Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an average of 2 days, 19 hours, 52 minutes and
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. # ' Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an average of 2 days, 0 hours, 13 minutes and
CELSIUS 12 seconds each week with All Forms of Ad-Supported Media.

% —_— 73.4% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an avg. of 7 hours and 2 minutes each week listening to
A WS Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an average of 1 days, 22 hours, 37 minutes and
31 seconds each week with All Forms of Ad-Supported Media.

77.9% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an avg. of 6 hours and 41 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 11.2% of total time spent with all forms of Ad-Supported Media.
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Og | Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an average of 1 days, 19 hours, 45 minutes and
CELSI US bt 49 seconds each week with All Forms of Ad-Supported Media.
m m I— 62.7% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an avg. of 6 hours and 22 minutes each week listening
ettt et to Local Ad-Supported AM/FM Radio, representing 9.1% of total time spent with all forms of Ad-Supported Media.
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Og Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an average of 1 days, 21 hours, 23 minutes and
’CELSIUS ZZr 20 seconds each week with All Forms of Ad-Supported Media.

m % ¥ 67.8% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an avg. of 6 hours and 22 minutes each week listening

it st to Local Ad-Supported AM/FM Radio, representing 9.5% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an average of 2 days, 2 hours, 15 minutes and

33 seconds each week with All Forms of Ad-Supported Media.

73.7% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an avg. of 7 hours and 22 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an average of 6 hours and 53
minutes each day with All Forms of Ad-Supported Media. 73.4% listen to Local AM/FM Radio for an
avg. of 60.4 minutes/day.

(Local Radio delivers 10.7% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 57.3 minutes/day.

| Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an average of 6 hours and 39
minutes each day with All Forms of Ad-Supported Media. 77.9% listen to Local AM/FM Radio for an
(Local Radio delivers 11.2% of Time with Ad-Supported Media.)
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| Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an average of 6 hours and 15

minutes each day with All Forms of Ad-Supported Media. 62.7% listen to Local AM/FM Radio for an

avg. of 54.7 minutes/day.

(Local Radio delivers 9.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an average of 6 hours and 29
minutes each day with All Forms of Ad-Supported Media. 67.8% listen to Local AM/FM Radio for an
avg. of 54.6 minutes/day. (Local Radio delivers 9.5% of Time with Ad-Supported Media.)
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avg. of 63.1 minutes/day.

| Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an average of 7 hours and 10
minutes each day with All Forms of Ad-Supported Media. 73.7% listen to Local AM/FM Radio for an
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)

Total Persons:

% Time Spent: (Average oy}

b
i
R

Email/Text/IM/Zoom,etc. (Personal & Work) : Local AM/FM Radio Facebook Local AM/FM Radio Facebook
Billboards & 69.8 65.9 66.8 585
Estate (Websites/Apps) Signs (Weekly _
News/Weather/sparts (Websites/Apps) Drivers) Email/Text/IM/ search

Local AM/FM Radio

Facebook

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older

712

Instagram

Zoom,etc.
(Personal &
Work)
418

Local TV Stations
953

(Google,
Instagram Bing, etc.)
36.5 29.0

Billboards &
Signs (Weekly
Drivers)

ing Si 53.7
Games/Fantasy/Betting Sites . Saiadk 550 Gam | News/W
Non-Premium Cable TV Networks 2 2% Games Email/Text/IM/Z es/Fa | eather..
Local TV Stations mm Non-Premium :F’,a;:t Non-Premium Cable com,ete. ntasy
s mm who ;::’:::‘:tﬂf:;:?m Local TV Stations | Cable TV Networks ‘i’ng- TV Networks (Personal & Netflix (Bett Gro B
69.9 434 78.7 Work)... 265  'MB- ce.. i@
msagom  PRSERTY) —T

m who Drank ENERGY DRINKS in the past 7 days

m PHOENIX

# who Drank ENERGY DRINKS in the past 7 days

B PHOENIX

Top-13 All Forms of Ad-. Suggoned Media (Persons & % Reach): Adults 18 or older

Totol persons:

(Averoge Week)

Grocery Stores.
Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc)

s ts
Local AM/FM Radio

Email/Text/IM/Zoom,etc. (Personal & Work)

_?w

PP — 1w

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

- {Average Day)

,
=
gi

Facebook
774

Local TV Stations
64.9

Local AM/FM Radio
63.1

Email/Text/IM/ goarch

Zoom,etc.

Local TV Stations

Local AM/FM Radio
62.9

Facebook
59.2

Email/Text/I
M/Zoom.etp.

Search
(Google,

- m=m. . Hoursinutesdoy with Al it
T, T m Forms of Ad-Supported Media: st (Personal & mng, etc.) Billboards & Signs S iararis on
Adults 18 or older NSHAArAm Work)... 313 (Weekly Drivers) i

42.7

Local TV Stations m | e i 959 Shoppin  New
oppin 82 | News/We (incl.
In: (incl. sfW
stagram m”m“ 7 %;'f, M Non-Premium g (incl. on | ather/s... Amazon Fiod/Au eath
Shopping (incl. Food/ Auctions/Travel,etc.) Usepe X m Billboards & Signs Cable TV Food/A | Prime L Non-Premium Cable ‘PAmE/IMDb/Fire ™ Instagra = 4o /.. et
= = who Drank ENERGY PHOENIX (Weekly Drivers) Networks uctions/ | /IMBb TV Networks v m i
Gas Stations/Convenience Stores DRINKS in the past 7 days M 71.2 403 Travel... | fFire.. 75.4 18 28.6 (e Gl
— oo ‘
# who Drank ENERGY DRINKS in the past 7 days ® PHOENIX ® who Drank ENERGY DRINKS in the past 7 days W PHOENIX
Share of Everythin
PHOENIX ~ DMA  Scarborough R12026: Feb25-Feb26 ~ Qual Intab 578 ef'a 2 ¥ 9
SO .dl

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything

Energy drinks drank past 7 days: Any energy drink past 7 days



. CELSIUS 43,191,503 or 73.4% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days listen to Ad-
> e “sn Supported Local AM/FM Radio for an average of 60.4 minutes every day representing 36.3% of all

FEFFFF EFFFFF time spent daily with Ad-Supported Audio.
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- 1,244,927 or 77.9% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 57.3 minutes every day representing 38.6% of all
time spent daily with Ad-Supported Audio.

€ CELSIUS_c"I
EEFEEE EEREEE

W & iLL-LJ.u.u.

Avg. Week A{[lﬂggm (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Local AM/FM Radio

Podcasts

m

% Time spent:

YouTube
Spotify m 26.6% .65 SiriusXm Music Podcasts
svuson RIS e = 262

YouTube Music

Owned Music mm Apple Music TV_ All
TV Music Channels mm Avg. Hr_:umMinu!es/day with 14.3 Ow"?d 2"::::-‘ Other
Ao m Audio: Adults 18 or older e SiriusXM n:lzlséc Sl 1;5
Apple Music  [RRRE TR Chann... =

Amazon Music

Pandora

. . =

o 3 -
SR SER TER SRR YR IR TaR YRR YRR teR L M U
ERUJR R

Local AM/FM

Local AM/FM

Appl

YouTube e
Musi

Ama  Pando i
zon ra

who Drank ENERGY CHICAGO Radio Podcasts All Others Radio Music Mus 8.8 e
Hearthadio  FETPTR N 435 DEec W s o) 66.3 30.3 12.2 718 14.3 Coo | 0G|
. = 5.0% udiobo. .
Audiobooks PRI IR 459
u who Drank ENERGY DRINKS in the past 7 days u CHICAGO m who Drank ENERGY DRINKS in the past 7 days m CHICAGO

Avg. Week Ad- Suggorted Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local AM/FM Radio

Amazon Music

Total Persons.

Supported Audio: Adults 18 or older

% Time Spent:

42.0%

All Pand

Channels

Music

All Pando

Podcasts
TV Music Channels 0 yoy m
TV Music
YouTube Music m [ o | ; Podcasts Channels
soouy  GESPHRG RO 5% Pt 241 125
Al Others (<7
Pandora m m Avg. Hours+Minutes/day with Ad- m TV Music YouTube

Others ora

12.5

Others ra

z 4% =
s [:;m % = [ 508 o0
R 228 ]
Audiobooks 0.0% 4 2
P 05X — S R Local AM/FM Radio YouTube Music | Amazon Local AM/FM Radio Sk
owned Music i 388 Do diéplery devd {000 | 57.3 12.7 M 66.2 on:
o usic [ 838
# who Drank ENERGY DRINKS in the past 7 days B CHICAGO W who Drank ENERGY DRINKS in the past 7 days H CHICAGO
CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 765 Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Energy drinks drank past 7 days: Any energy drink past 7 days

soefa.ai

for Anything -




#

 CELSIUS mararn wnc
%% —

U B E & BB E &

Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio
Podcasts

Spotify

SiriusXM

YouTube Music
Owned Music

TV Music Channels
Apple Music

All Others
Pandora

Amazon Music
Audiobooks
iHeartRadio

- 560,985 or 62.7% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 54.7 minutes every day representing 36.6% of all
time spent daily with Ad-Supported Audio.
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- 771,647 or 67.8% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days listen to Ad-
_ Supported Local AM/FM Radio for an average of 54.6 minutes every day representing 33.3% of all
%% = time spent daily with Ad-Supported Audio.
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O CELSIUS - 922,933 or 73.7% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days listen to Ad-
(<] P“x Supported Local AM/FM Radio for an average of 63.1 minutes every day representing 37.1% of all
time spent daily with Ad-Supported Audio.
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| 43,191,503 or 73.4% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days listen to Ad-
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I 1,244,927 or 77.9% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 57.3 minutes every day representing 38.6% of all
time spent daily with Ad-Supported Audio.
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| 560,985 or 62.7% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 54.7 minutes every day representing 36.6% of all
time spent daily with Ad-Supported Audio.
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N CELSIUS | 771,647 or 67.8% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days listen to Ad-

3 Supported Local AM/FM Radio for an average of 54.6 minutes every day representing 33.3% of all
m% time spent daily with Ad-Supported Audio.
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o CELSIUS. | 922,933 or 73.7% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days listen to Ad-
4 Supported Local AM/FM Radio for an average of 63.1 minutes every day representing 37.1% of all
FEEFFER time spent daily with Ad-Supported Audio.
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43,191,503 or 73.4% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Hits, Country, and Classic Rock.

Local AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Og 1,244,927 or 77.9% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days listen to Ad-
CELSIUS —] . 3 .
» Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,
Hot AC, Country, and Urban Contemporary.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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560,985 or 62.7% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Alternative, Classic Hits, and Country.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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771,647 or 67.8% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Country, Classic Rock, and Classic Hits.

™ CELSIUS .
»

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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922,933 or 73.7% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country, Hot AC,
and Pop Contemporary Hit Radio.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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31,090,190 or 52.9% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days watch Ad-

0 1
£ CELSIUS e / . . .
» i —— Supported Local TV Stations for an average of 66.8 minutes every day representing 31.8% of all time
; spent daily with Ad-Supported Video.
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978,883 or 61.3% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days watch Ad-
Supported Local TV Stations for an average of 60.9 minutes every day representing 33.3% of all time
spent daily with Ad-Supported Video.
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478,603 or 42.% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days watch Ad-
Supported Local TV Stations for an average of 67.4 minutes every day representing 29.6% of all time
spent daily with Ad-Supported Video.
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679,965 or 54.3% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days watch Ad-
Supported Local TV Stations for an average of 64.9 minutes every day representing 33.1% of all time
spent daily with Ad-Supported Video.
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31,090,190 or 52.9% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days watch Ad-

¢ _CELSIUS
“ sn Supported Local TV Stations for an average of 66.8 minutes every day representing 31.8% of all time
mm spent daily with Ad-Supported Video.
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. CELSlUS 978,883 or 61.3% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days watch Ad-
c " I Supported Local TV Stations for an average of 60.9 minutes every day representing 33.3% of all time
iﬁéﬁ% spent daily with Ad-Supported Video.
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394,977 or 44.1% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days watch Ad-
Supported Local TV Stations for an average of 49.5 minutes every day representing 28.2% of all time
spent daily with Ad-Supported Video.

55.8%

51.7%
27.7%

Weekly

Reach % 51.5%

—
48.2%

42.0%
14.3%
Weekly
Total

Persons
Reached:

394,977 2,976,662
Local TV

462,442 3,221,810
Cable TV

431,000 2,427,365
Amazon

Average
Daily Mii

"Share of Ad-Supported Video"

46.8%

38.8%

347,182 1,830,745
TikTok

418,651 2,377,315
YouTube

24.3%

217,640 1,054,950
AppleTV+

12.9%
11.4%

7.3%

115,566 658,770
Netflix

Avg. Hours+Minutes/day with Ad-Supported
Video: Adults 18 or older

who Drank ENERGY WASHINGTON, DC
DRINKS in the past 7 days

22.1%

17.0%

20.4%

11.9%

7.3%
0.9%
[~ L
182,891 824,200
Peacock

197,734 984,475
Hulu

106,094 418,918
Disney+

® who Drank ENERGY DRINKS in the past 7 days

WASHINGTON, DC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab

951
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

WASHINGTON, DC

DMA

Scarborough R1 2026: Mar25-Mar26

B WASHINGTON, DC

Qual intab

Energy drinks drank past 7 days: Any energy drink past 7 days

5703 ® Share of Everything

s‘ 'el'a.al for Anything =




O CELSIUS 478,603 or 42.% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days watch Ad-
» @ s En Supported Local TV Stations for an average of 67.4 minutes every day representing 29.6% of all time
spent daily with Ad-Supported Video.
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O CELSIUS 679,965 or 54.3% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days watch Ad-
F Supported Local TV Stations for an average of 64.9 minutes every day representing 33.1% of all time
553553 spent daily with Ad-Supported Video.
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Of CELSIUS ' 31,090,190 or 52.9% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days watch Ad-
| “sn Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Local
News - Morning, Game Shows, and Movies.
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978,883 or 61.3% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Local
News - Morning, Local News - Late, and Game Shows.
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394,977 or 44.1% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Morning,
Game Shows, Local News - Evening, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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478,603 or 42.% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Local News - Late, and Movies.
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679,965 or 54.3% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Local News - Morning,
%% Game Shows, Movies, and Court Shows.
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[ 47,030,008 or 79.9% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days use Ad-
Supported Social Media for an average of 177.3 minutes every day representing 32.6% of all time
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| 1,372,729 or 85.9% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days use Ad-
Supported Social Media for an average of 191.7 minutes every day representing 37.% of all time
spent daily with Ad-Supported Digital Media.
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[ 737,622 or 82.4% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days use Ad-
Supported Social Media for an average of 185.7 minutes every day representing 34.3% of all time
spent daily with Ad-Supported Digital Media.

Avg Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

36

—!!!l"::';ﬂwwm, N—
m Digital: Adults 18 or older

2 ST ook oy wisoron o m
sk DRINKS in the past 7 days =
3 75 csl 2315

Online
Classes,
Schools,
Colleges,

Universiti...

orT TV Streaming

Social Media
203.4

Games/F
kTok, etc. | antasy...
311
Streaming Audio (Local Radio/
Podcasts/Streaming Services) +Premiu | Shopping
1949 m... (incl....

News | B
/W... ja

Online
Classes,
Schools,
Colleges,

OTT TV Streaming Services  Universitie
115.0 S

Social Media

165.8 Non-

Premium+P
remium
Cable
Streamin...

Local TV
Streaming
39.2

YouTube/T
ikTok, etc.
33.5

Searc = Shopping = Ne
Email/Text/I h (incl.... ws/
M/Zoom,et | (Googl W...
c. (Personal e, Games/Fa
&Work)" Bing... ntasy/Be... | B..

Streaming Audio (Local Radio/
Podcasts/Streaming Services)
156.0

# who Drank ENERGY DRINKS in the past 7 days B WASHINGTON, DC

= who Drank ENERGY DRINKS in the past 7 days

® WASHINGTON, DC

Avg. Week Ad- Suggorted Digital (Persons & % Reach): Adults 18 or older AVQ.

Search (Google, Bing, etc.)

Sacial Media

Emai|/Text/IM/Zoom,etc. [Personal & Work)
OTT TV Streaming Services

Shopping (ind. Food/Auctions/Travel, etc.)
YouTube/TikTok, etc.

Streaming Audio (Local md’lq' Podcasts/Streaming
services)

Games/Fantasy/Betting Sites

ing/ ial/Real Estate (Websites/)

Cable

Local TV Streaming

Online Classes, Schools, Colleges, Universities

WASHINGTON, DC

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

87.5%

L S—
P — Y
M

Avg. Hours+Minutes/day with Ad- m
Supported Digital: Adults 18 or older m
0.9%

6 =8 8 7%
1553514 m

oTT TV
Streaming
Services
54.6

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

88.1

Local TV
Streaming
30.1

Email/Text/I

M/Zoom,etc.

(Personal &
Work)...

YouTube/Tik
Tok, etc.
311
New
s/W

eath

Shoppin
g (incl.
Food/Au
ctions/... | er/...

Non-
Premium+Pr
emium
Cable...

Search
(Google, Bing,
etc.)
31.5

Social Media
185.7

PRI i 8
-~
PP e %1%
who Drank ENERGY DRINKS 'WASHINGTON, DC
E 35 Saerae
= who Drank ENERGY DRINKS in the past 7 days = WASHINGTON, DC

DMA Scarborough R1 2026: Mar25-Mar26 Qual intab 951

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Non-
Premium+Pre
mium Cable
Streaming
4338

Local TV
Streaming
36.8
OTT TV Streaming
Services

= Email/Text/|

M/Zoom,etc. YouTube/Tik
(Personal & Tok et
Work)... 336

Shoppi  News/

Streaming Audio
(Local Radio/ s ng | Weath

(incl.
Food/
Aucti...

Podcasts/Streaming
Services)
82.4

Google,
Social Media i

147.9 Banki...

= who Drank ENERGY DRINKS in the past 7 days

Energy drinks drank past 7 days: Any energy drink past 7 days

B WASHINGTON, DC

soefa

® Share of Everything

-al for Anything _



| 837,564 or 73.5% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days use Ad-
K3 Supported Social Media for an average of 144.9 minutes every day representing 26.4% of all time
spent daily with Ad-Supported Digital Media.
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- 41,731,380 or 70.9% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days use Ad-
Supported Facebook for an average of 64.3 minutes every day representing 36.3% of all time spent
daily with Ad-Supported Social Media.
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Og CELSIUS - 1,059,648 or 66.3% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days use Ad-
c "I Supported Facebook for an average of 67.7 minutes every day representing 35.3% of all time spent
daily with Ad-Supported Social Media.
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( CELSIUS | 647,676 or 72.4% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days use Ad-
= wnc Supported Facebook for an average of 64.8 minutes every day representing 34.9% of all time spent
m% daily with Ad-Supported Social Media.
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813,178 or 71.4% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days use Ad-
Supported Facebook for an average of 51. minutes every day representing 35.2% of all time spent
SRR daily with Ad-Supported Social Media.

EEEEE S EEEE L

Og
CELSIUS P 2

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons: % Time Spent:

Facebook

istagram
ouTube Video T — TV T
ST NE—— T

3338
=2 §

—— m m Facebook Instsaogzam YouTt;t:?Videu
prcerest FRSRET TP e | S i
WhatsApp @ 0% Avg. Hours+Minutes/day with all m Video Pinte = What
X m Social Media: Adults 18 or older m 14.5 res... SAp...
Others(Rumble, Threads, .. ‘m"- Ry -
Saapchet MW - m m Instagram Facebook TikTok | Linkedin
Blogs/Message Boards (read... AR B aan o (e | 411 454 111 9.4
wmble PRV o 47° o memtrams o R
® who Drank ENERGY DRINKS in the past 7 days W SEATTLE-TACOMA u who Drank ENERGY DRINKS in the past 7 days W SEATTLE-TACOMA
Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Facebook 08 378 T

stgram m—mr
tnkedn PR Y
e P TR - — TiTok

Instagram YouTube Video
Thtok — 26 162 -
ok R % 212 205
whatsapp R 20.1% 3
- Blogs | Pint
] o ooty it B el
L — 1. Supported SocialLﬂedia:Adults 18 : e > ineainy  est..
. or older .
Others(Rumble, Threads,... mmﬁﬁﬂi 6.5
YouTube w
Snapcha —"
P e - Eatehook Video Reddit Facebook TikTok Reddit h
Blogs/Message Boards (read... m 5.7% . 51.0 14.4 65 43.8 111 49
who Drank ENERGY DRINKS SEATTLE-TACOMA
wmble  FST I 255 i the pust 7 s
# who Drank ENERGY DRINKS in the past 7 days W SEATTLE-TACOMA = who Drank ENERGY DRINKS in the past 7 days B SEATTLE-TACOMA
SEATTLE-TACOMA ~ DMA  Scarborough R12026: Mar25-Mar26 ~ Qual Intab 831 eﬁ. Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcosting, Inc. LLC. All rights reserved. SO a.l for Anything _

Energy drinks drank past 7 days: Any energy drink past 7 days




€ _ CELSIUS

%%

WEEEE S EBEWE & D

Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
Instagram
YouTube Video
Reddit

TikTok
Linkedin
Pinterest
WhatsApp

X

Others(Rumble, Threads,t..

Snapchat
Blogs/Message Boards (read...
tumblr

m
-ﬂ'

M
-!!!‘I'

17.1%

Social Media: Adults 18 or older

34')6

l %

w who Drank ENERGY DRINKS in the past 7 days

who Drank ENERGY
DRINKS in the past 7 days

m PHOENIX

Avg. Hours+Minutes/day with all

5 Time Spent:

33.7%

R SR SR AR = R

&
B
R

816,384 or 65.2% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days use Ad-
Supported Facebook for an average of 77.4 minutes every day representing 36.4% of all time spent
daily with Ad-Supported Social Media.
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41,731,380 or 70.9% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days use Ad-
Supported Facebook for an average of 64.3 minutes every day representing 36.3% of all time spent
daily with Ad-Supported Social Media.
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CELSIUS | 816,384 or 65.2% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days use Ad-
& PH“ Supported Facebook for an average of 77.4 minutes every day representing 36.4% of all time spent
daily with Ad-Supported Social Media.

%m

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % — Social Media: Adults 18 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,763,291;
Social Media: 3,005,209; Local Radio: 2,677,674; Non-Prem. Cable: 1,303,591; Local TV:
993,721 reaching Adults 18 or older who Drank ENERGY DRINKS in the past

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Drank ENERGY DRINKS in the past 7
days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 115,964;

(o]
€c —
ELSIUS
» c“I Social Media: 90,928; Local Radio: 76,297; Non-Prem. Cable: 38,216; Local TV: 34,897
I

reaching Adults 18 or older who Drank ENERGY DRINKS in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Drank ENERGY DRINKS in the past 7
days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 54,433;

(o] I
£ CELSIUS marmm -F 6a-7p Avg. e -54.433;
> — Social Media: 43,814; Local Radio: 34,130; Non-Prem. Cable: 15,471; Local TV: 11,573

reaching Adults 18 or older who Drank ENERGY DRINKS in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Drank ENERGY DRINKS in the past 7

days
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M-F 6a-7p Avg. Available Impressions per 15-min. are..
Social Media: 49,463; Local Radio: 47,647; Non-Prem. Cable: 22,539; Local TV: 14,831
reaching Adults 18 or older who Drank ENERGY DRINKS in the past 7 days.

. All Other Digital Media: 68,329;
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Adults 18 or older who Drank ENERGY DRINKS in the past 7

days
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 66,873; Local Radio: 58,731; Non-Prem. Cable: 30,368; Local TV: 21,805
reaching Adults 18 or older who Drank ENERGY DRINKS in the past 7 days.

All Other Digital Media: 82,251;
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average Week]

Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

Shopping Malls

Restaurants & Bars

Podcasts

Spotify

Drug Stores

SiriusXm

Retail Stores

YouTube Music

Total Persans:

= who Drank ENERGY DRINKS in the past 7 days

49,103,688 or 83.5% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an
average of 56.9 minutes per day driving, seeing Billboards and Signs. 61.4% Listen to Local Radio
Stations Out-of-Home for an average of 36.6 minutes/day.

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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= who Drank ENERGY DRINKS in the past 7 days

Movie Theaters
SiriusXmM

Retail Stores

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older
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1,314,468 or 82.3% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an
average of 48.1 minutes per day driving, seeing Billboards and Signs. 65.1% Listen to Local Radio
Stations Out-of-Home for an average of 34.7 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week]
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= who Drank ENERGY DRINKS in the past 7 days

m WASHINGTON, DC

747,649 or 83.5% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an
average of 61.8 minutes per day driving, seeing Billboards and Signs. 52.4% Listen to Local Radio
Stations Out-of-Home for an average of 33.1 minutes/day.
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: Jnlﬁ!m

‘Walking in Towns,
Cities, Downtown
Areas
23.6

Billboards & Signs (Weekly

Restaurants
& Bars
15.0

AM/FM Radio
37.4

SiriusXM
19.2

Podcasts
12.3

‘Walking in Towns,
Cities, Downtown
Areas
218

Shopping Malls
177

Billboards & Signs (Weekly
Drivers)

53.1

Owned
Music
10.1

Grocery
Stores
SiriusXM 95
14.6
YouTu
be Spoti
Music fy
Podca 6.9 5.6
sts
9.4 Gas...

Restaurants
& Bars
14.0

AM/FM Radio

39.3 Dru..

» who Drank ENERGY DRINKS in the past 7 days

B WASHINGTON, DC

Top-13 Ad—Sug@rted Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average Week} Totol Persons:

Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores

Sopmle Mok S—
-w Avg. Hours+Minutes/day with Ad-
festauantz&tar - ERIVRLD Sgpponed Our-oﬂ-l/o:lz Media:
L 1 273 108 m Adults 18 or older
d Concurrent
usoge %:
etall stores S m ” who Drank ENERGY WASHINGTON, DC

TV Music Channels

Public Transit

# who Drank ENERGY DRINKS in the past 7 days
Scarborough R1 2026: Mar25-Mar26

WASHINGTON, DC DMA

_ﬂl"
m

% Time Spent:

DRINKS in the past 7 days

B WASHINGTON, DC
Qual Intab 951

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Average Day)

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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945,335 or 83.% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an
average of 43.1 minutes per day driving, seeing Billboards and Signs. 56.6% Listen to Local Radio
Stations Out-of-Home for an average of 33.1 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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1,055,846 or 84.3% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an
average of 71.2 minutes per day driving, seeing Billboards and Signs. 61.6% Listen to Local Radio
Stations Out-of-Home for an average of 38.3 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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49,103,688 or 83.5% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an average
of 56.9 minutes per day driving, seeing Billboards and Signs representing 34.1% of all Time Spent with Ad-
Supported Out-of-Home Media.
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1,314,468 or 82.3% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an average
of 48.1 minutes per day driving, seeing Billboards and Signs representing 29.5% of all Time Spent with Ad-
Supported Out-of-Home Media.
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747,649 or 83.5% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an average of

61.8 minutes per day driving, seeing Billboards and Signs representing 36.9% of all Time Spent with Ad-
Supported OQut-of-Home Media.
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Yy CELSlUS 945,335 or 83.% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an average of
43.1 minutes per day driving, seeing Billboards and Signs representing 28.1% of all Time Spent with Ad-

%m - Supported Out-of-Home Media.
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1,055,846 or 84.3% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an average

of 71.2 minutes per day driving, seeing Billboards and Signs representing 40.% of all Time Spent with Ad-
Supported Out-of-Home Media.
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1,314,468 or 82.3% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an
average of 48.1 minutes per day driving an average of 28. miles each day and are 78.2% more likely
to use |-65 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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747,649 or 83.5% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an
average of 61.8 minutes per day driving an average of 36. miles each day and are 65.% more likely to
use Kenilworth Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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| 945,335 or 83.% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an
average of 43.1 minutes per day driving an average of 25.1 miles each day and are 60.2% more likely
to use Pacific Avenue (Tacoma) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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- CELSIUS | 1,055,846 or 84.3% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days spend an
F average of 71.2 minutes per day driving an average of 41.5 miles each day and are 45.9% more likely
EFFFEE to use Red Mountain Freeway (NE Loop 202) than the Metro avera

BN W B

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Top Residential Zip Codes: (Adults 18 or older who Drank ENERGY DRINKS in the past 7 days)
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total persans:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)
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Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

who Drank ENERGY DRINKS in
the past 7 days
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Magazines
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® who Drank ENERGY DRINKS in the past 7 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

18,242,107 or 31.% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day representing 28.5% of all

time spent daily with All forms of Print Media.
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651,577 or 40.8% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day representing 31.1% of all
time spent daily with All forms of Print Media.

Avg. Week All Prmt Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media {% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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Print Media: Adults 18 or older
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Wall Street Journal (Daily)

Magazines
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USA Today (Daily)

Books
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Avg. Week All Print Med;a (Persons & % Reach): Adults 18 or older Avg Day All Print Media {% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) {Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

249,960 or 27.9% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing 27.5% of all
time spent daily with All forms of Print Media.
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Magazines
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Books
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Avg. Week All Prmt Med;a (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)
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New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

who Drank ENERGY DRINKS in

» who Drank ENERGY DRINKS in the past 7 days

369,236 or 32.4% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes every day representing 28.1% of all
time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

0:17

SEATTLE-TACOMA
past 7 days

B SEATTLE-TACOMA

Local Daily
Newspaper(s) (Sunday)
120

New York Times.
(Daily+Sunday)

Local Daily
Newspaper(s)

Local Daily
Newspaper(s)
{Daily+Sunday)

Direct Mail

(Daily (‘alulngs:
7.8

New York

USA Today (Daily) Magazines Times (Daily)
9.2

77 76

Local Daity
Newspaper(s)
(Sunday)
12.9

New York Times
(Daily+Sunday)
9.9

USA Today (Daily)
9.7

Local Daily
Wall Srreet Joumnal | Newspaper(s)
(Daily) {DaitysSunday)
8.2 9.2

Local Daily New York Times
Newspaper(s) {Daily (Daily)
8.4 7.7

Caralog
s
34

Direct Mail
Advertising
{excluding

Catalogs) Magazines
7.6 6.6 All..

u who Drank ENERGY DRINKS in the past 7

days

m SEATTLE-TACOMA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

Books

SEATTLE-TACOMA

All Graphs and soefa.ai Data Modeimg Copyright © 2026

ritem——

®who Drank ENERGY DRINKS in the past 7 days

Scarborough R1 2026: Mar25-Mor26 Qual Intab 831
lubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-

Supported Print Media: Adults 18 or older

who Drank ENERGY DRINKS in SEATTLE-TACOMA
the past 7 days

ESEATTLE-TACOMA

Day Ad-Supported Print Media (% Time Spent & Av:

g. Minutes/day Spent): Adults 18 or older

New York Times
{sunday)
121

USA Today (Daily)
9.2

Local Daily
Newspaper(s)
(Sunday) Wall Street Journal (Daily)
120 9.1

Local Daily
Newspaperis) Newspaper(s)
{Daity+Sunday) (Daily
85

7.9

Direct Mail Advertising
(excluding Catalogs)

Magazines
1.7

Local Daily
Newspaper(s)
(Sunday)
129

New York Times
(sunday)
122

New York Times
(Daily+Sunday)
9.9

Wall Street Journal
USA Today [Daily) {Daily)
9.7 9.2

Direct Mail

Advertising

New York Times | [excluding

(Daily) Catalogs)
7.7

Magazines
6.6

= who Drank ENERGY DRINKS in the past 7 days

Energy drinks drank past 7 days: Any energy drink past 7 days

B SEATTLE-TACOMA

' Share of Everything
SO for Anything é



£ CELSIUS
»

A e ) B A B

262,589 or 21.% of Adults 18 or older who Drank ENERGY DRINKS in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing 26.5% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services

Podcasts

“Advertising Actions"

P18+ who Drank ENERGY DRINKS in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

107 409,961

97 287 216 35.6%

79,811,340 29.2%

63,738, 660

42,363,370 15.5%

Local AM/FM Radio

12.
42 714 15.6%

Audio Streaming Services

29,182,413 10.7%

Cable TV Networks 38,641,707 TR
Local Broadcast TV 40,027 219 T
Billboards
Newspapers pghygrn 11.0%
w P18+ who Drank ENERGY DRINKS in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
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"Advertising Actions"

e s P18+ who Drank ENERGY DRINKS in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)
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Video Streaming Services
Broadast, Cable, & Sat TV
Local AH/FMBedis |
Audio Streaming Services
Silbords
Calida TV Hotwotis

m P18+ who Drank ENERGY DRINKS in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA Scarborough R12026: Feb25-Feb26  Qual Intab:

Share of Everything
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Social Media

Energy drinks drank past 7 days: Any energy drink past 7 days



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services
Podcasts

Audio Streaming Services

"Advertising Actions"

P18+ who Drank ENERGY DRINKS in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

2,592,628 44.9%

2,258,481 39.1%

1,681,179 T 29.1%
1,518,699 26.3%

1,046,974 18.1% |

776,562 13.4%

719,147 12.4%
Billboards 752.729 e
Local AM/FM Radio  graies SEE%
Cable TV Networks g5 45 303 T
; 10.79 WASHINGTON, DC
’
Newspapers ~ [ESEE WASHINGTON, DC
Local Broadcast TV L : o
= P18+ who Drank ENERGY DRINKS in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON, DC DMA  Scarborough R12026: Mar25-Mar26  Qual Intab: 951 * Share of Everything
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Energy drinks drank past 7 days: Any energy drink past 7 days
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P18+ who Drank ENERGY DRINKS in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

Social Media 1,854,999 40.5%

Websites

Direct Mail

1,205,007
Broadcast, Cable, & Sat TV :

954,594
Podcasts 698,070

Video Streaming Services

653,393

Local AM/FM Radio e o
Audio Streaming Services Pl 950
Cable TV Networks e =T
Local Broadcast TV A S
Newspapers R B
B P18+ who Drank ENERGY DRINKS in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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FEFEER EEFREE P18+ who Drank ENERGY DRINKS in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

Websites

1,702,091 35.3%

Social Media 1,739,588 36.1%

Direct Mail

1,386,269 28.8%

Broadcast, Cable, & Sat TV

1,082,604 22.5%

Cable TV Networks 752.971

Podcasts  peryin 13.1%

Video Streaming Services 605,172 12.6%

Local Broadcast TV

765,257

Local AM/FM Radio

746,125

Billboards 450,393 o e
# P18+ who Drank ENERGY DRINKS in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX DMA Scarborough R12026: Feb25-Feb26 Qualintab: 578 * Share of Everything
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